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Parenting Month is a month-long activation in June where UNICEF highlights how we 

can support parents and caregivers around the world to do the one of the most 

important jobs in the world: providing nurturing care for children. Some key moments 

during the month include UN Day of Parents (1 June), International Day of Play (11 

June) and Father’s Day (16 June).

On June 1, 2024, which is also UN Day of Parents, UNICEF will launch its annual global 

parenting month with the theme: “The Promise of Playful Parenting”. Throughout the 

entire month, UNICEF will promote content that highlights the importance of play and 

playful interactions between caregivers and children and share tips to equip parents to 

help keep their children safe as they engage in play online and offline.

This activation is supported by LEGO Foundation and partners, providing an opportunity 

to rally support around the cause of universal access to parenting support and playful 

parenting, and support parents/caregivers with resources.

In this toolkit, you will find everything you need to know about preparing your 

advocacy and communications plans and activities for Parenting Month in June 2024.

Background
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UNICEF/UN0825660/Das



About UNICEF's Global Advocacy 

on Parenting
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UNICEF’s global advocacy on parenting focuses on securing action and investment in 

evidence-based parenting support programmes to bring an end to neglect, abuse and 

childhood traumas that drive poor mental health and life outcomes.

Acting early to support children and caregivers is the best investment governments and 

donors can make to promote good mental health and ensure children can thrive.

The parenting advocacy strategy builds on the latest evidence and brings together 

advocacy on mental health, violence against children, and early childhood development in 

one coherent and tangible advocacy strategy for implementation at global, regional, and 

national levels.

UNICEF/UN0794391/Zavhorodnii



Advocacy Strategy for

Parenting Month 2024
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Nurturing parental care that makes a child feel loved and safe is the single greatest 

protective factor for prevention of harm, risk and mental illness throughout the life 

course and a prerequisite for healthy cognitive, emotional, and social development.

Findings from randomised control trials, captured in a 2023 WHO-led systematic 

review, show evidence-based parenting programmes increase nurturing parental care, 

reduce maltreatment, and improve mental health outcomes. These evidence-based 

parenting programmes, as highlighted in a policy brief by UNICEF alongside WHO, the 

Special Representative of the Secretary General on Violence Against Children, include 

practical coaching in positive parenting and nurturing care, building an attachment 

relationship with the child, and supporting play, non-violent discipline, and 

communication.

Recent research has shown that playful parenting is a key component of evidence-

based parenting programmes. Playful interactions contribute to the mental health and 

wellbeing of parents, caregivers and children. Sometimes, kids may not be in 

environments where caregivers can always support play: caregiver’s own wellbeing, 

affording the time, finances and services as family-friendly policies are critical in 

promoting environments of play.

All children, including in humanitarian settings, have the right to play. In fact, these 

children benefit immensely from early childhood development and parenting 

interventions, with benefits for both child and caregiver.  These include supporting 

caregiver mental health and wellbeing; and fostering positive engagement and 

responsive caregiving from fathers, mothers and other caregivers in families and 

communities; play and learning opportunities; and stimulating environments.

In line with the advocacy focus on parenting, there is also a crucial need to empower 

parents in a digital age to ensure children are safe as they engage in play online. This 

area of work will build on the momentum for universal access to parenting support, by 

looking for ways to guarantee that the insights and tools available are widely adopted, 

influence stakeholders, to result in more inclusive and well-being centered digital play 

experiences for children.

UNICEF aims to support a caregiver forum in 2025, which will focus on prevention of 

abuse and neglect of children as well as nurturing care, playful parenting, caregiver 

mental health and the full range of policy-relevant dimensions of parenting, such as 

early childhood care and education.

https://www.who.int/publications/i/item/9789240065505
https://www.who.int/publications/i/item/9789240065505
https://www.unicef.org/documents/universal-parenting-support-prevent-abuse-and-neglect


 Call for commitment from stakeholders to scale up parenting programmes 
with play at their core, delivered at scale and through sustainable systems.

 Build capacity amongst staff and implementation partners to work with their 
national governments advocating for the delivery of parenting programmes 

that equip parents/caregivers to engage in playful parenting.

 Strengthen partnerships with the private sector to support playful parenting, 
family friendly policies, and innovative parenting programmes that leverage 
technology to equip parents with skills to help keep children safe online.

Advocacy Objectives
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Advocacy Call to Action
UNICEF and partners call on governments, businesses and other stakeholders to 

scale up parenting programmes with an enabling environment for playful parenting 

and innovative approaches, delivered through sustainable systems.

Advocacy Audience
 Private sector partners

 Development partners

 Member State representatives

 Government delegates

 Donors

 NGO, INGO Community/Partners

 UNICEF staff



Key Messages
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• Every child safe and loved

Nurturing parental care makes a child feel loved and safe is the leading protective 

factor for good mental health and  healthy cognitive, emotional, and social 

development throughout the life course.

Bonding with a caring and nurturing adult is especially critical during the first years and 

provides an essential opportunity to shape and support babies evolving development 

and long-term wellbeing and happiness.

• Play is the serious business of children

From infancy on, play is a biological imperative and central to every child’s life. For 

babies and toddlers, simple, playful interactions with older siblings and adults develops 

sturdy brain architecture, the foundations of lifelong health, and the building blocks of 

resilience.

Play is how young children learn to navigate the world, and build narratives, knowledge 

and social skills: While they are having fun, they are working on critical parts of their 

development like building motor, cognitive, social and emotional skills. Play creates 

powerful learning opportunities across all areas of development and contributes to the 

mental health and wellbeing of parents, caregivers and children. [1]

Play is also adoptive and allows every child regardless of disability, gender or migrant 

status to explore and build skills.

UNICEF/UN0627458/Htet

https://euc-word-edit.officeapps.live.com/we/wordeditorframe.aspx?ui=en-US&rs=en-US&actnavid=eyJjIjo0NjAxMzg1NTF9&wopisrc=https%3A%2F%2Funicef-my.sharepoint.com%2Fpersonal%2Foakingbulu_unicef_org%2F_vti_bin%2Fwopi.ashx%2Ffiles%2Fb8e2856239014df1b3efa27258bcf0e9&wdenableroaming=1&mscc=1&wdodb=1&hid=EF6714A1-70AB-8000-6136-950BDA6A131A.0&uih=sharepointcom&wdlcid=en-US&jsapi=1&jsapiver=v2&corrid=30bc1352-3130-fb80-d328-1c8e6ef9ee08&usid=30bc1352-3130-fb80-d328-1c8e6ef9ee08&newsession=1&sftc=1&uihit=docaspx&muv=1&cac=1&sams=1&mtf=1&sfp=1&sdp=1&hch=1&hwfh=1&dchat=1&sc=%7B%22pmo%22%3A%22https%3A%2F%2Funicef-my.sharepoint.com%22%2C%22pmshare%22%3Atrue%7D&ctp=LeastProtected&rct=Normal&wdorigin=Outlook-Body.Sharing.DirectLink&wdhostclicktime=1710274781253&instantedit=1&wopicomplete=1&wdredirectionreason=Unified_SingleFlush
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• Strengthening families is the main protection for children in crisis

Strengthening families is an empirically supported[2] means of buffering or protecting 

children from exposure to disaster, conflict, and forced displacement. Exposure to 

adversities and deprivation is especially detrimental in the early years and can cause 

infants and young children to experience toxic stress, which can impair development 

and have lifelong consequences (Shonkoff et al. 2012).  There is robust evidence that 

parenting programmes reduce risks of Violence Against Children and Violence Against 

Women - even when they do not set out to do so. Their impact on reducing family 

violence is another way that parenting programmes strengthen families.

Support for parents and caregivers must include vulnerable and underserved 

communities and those living in humanitarian contexts. This support must focus on the 

caregiver’s own mental health and wellbeing, along with supporting them to support 

their children. This should also include play and learning opportunities and stimulating 

environments.

• Parents should be supported as early as possible, and across all stages of 

parenting/caregiving. Interventions must start early, be for every child, and 

available as children mature into adolescence.

Parenting interventions must start early and be for every parent and child. These 

interventions (which must reach parents and children with disabilities and single 

parents) must include providing caregivers with skills to engage in play. Also, as 

children mature into adolescence, the parenting relationship evolves, and parents 

require new developmentally appropriate skills and strategies to meet their children’s 

needs. Building on parents’ existing strengths and equipping them to support their 

adolescent children through parenting programming can have a profound positive 

influence on adolescent development.

UNICEF/UNI350362/Dejongh

https://euc-word-edit.officeapps.live.com/we/wordeditorframe.aspx?ui=en-US&rs=en-US&actnavid=eyJjIjo0NjAxMzg1NTF9&wopisrc=https%3A%2F%2Funicef-my.sharepoint.com%2Fpersonal%2Foakingbulu_unicef_org%2F_vti_bin%2Fwopi.ashx%2Ffiles%2Fb8e2856239014df1b3efa27258bcf0e9&wdenableroaming=1&mscc=1&wdodb=1&hid=EF6714A1-70AB-8000-6136-950BDA6A131A.0&uih=sharepointcom&wdlcid=en-US&jsapi=1&jsapiver=v2&corrid=30bc1352-3130-fb80-d328-1c8e6ef9ee08&usid=30bc1352-3130-fb80-d328-1c8e6ef9ee08&newsession=1&sftc=1&uihit=docaspx&muv=1&cac=1&sams=1&mtf=1&sfp=1&sdp=1&hch=1&hwfh=1&dchat=1&sc=%7B%22pmo%22%3A%22https%3A%2F%2Funicef-my.sharepoint.com%22%2C%22pmshare%22%3Atrue%7D&ctp=LeastProtected&rct=Normal&wdorigin=Outlook-Body.Sharing.DirectLink&wdhostclicktime=1710274781253&instantedit=1&wopicomplete=1&wdredirectionreason=Unified_SingleFlush
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• Parenting Programmes can be delivered in different ways

Strengthening integrated services for parenting is crucial to promote parents’ and 

caregivers’ access to parenting programmes. Evidence-based parenting programmes can 

be delivered through diverse platforms across sectors and delivery methods and by non-

governmental actors like faith-based organisations. For example, some programmes are 

delivered through health visitors or nurses and midwives. Others are targeted at families 

at risk through social workers, faith actors or community-based groups. These 

programmes must be culturally and contextually adapted to each setting to ensure that 

they align with the lived realities of parents there.

Evidence-based parenting programmes include practical coaching in positive parenting and 

nurturing care, including around harmful practices (e.g. using violence for disciplining) and 

beliefs to justify such practices, building an attachment relationship with the child, 

fostering caregivers’ own mental health and wellbeing, and supporting play, and 

communication.

• Parenting Programmes should be complemented by family-friendly policies

Parenting support interventions need to be complemented by family -friendly policies[3] 

that ensure the care, time, resources, and services for parents and caregivers to 

provide quality childcare (such as parental leave in line with WHO standards) and to 

engage in play activities with their children.

• Innovative ideas are crucial to reach more families.

Innovative parenting programmes (that are gender transformative, leverage inclusive 

technology-based approaches, equip parents with skills to help keep children safe 

online, and provide targeted support for children with disabilities or developmental 

delays) are crucial to reach more families.

Innovative tech-based, inclusive solutions to improve systems and to support parents 

are critical pieces in accelerating progress for all children. In a digital age, there is also a 

crucial need to empower parents to navigate the digital environment and identify digital 

play experiences for their children that are not only safe but also contribute to their 

well-being.

https://euc-word-edit.officeapps.live.com/we/wordeditorframe.aspx?ui=en-US&rs=en-US&actnavid=eyJjIjo0NjAxMzg1NTF9&wopisrc=https%3A%2F%2Funicef-my.sharepoint.com%2Fpersonal%2Foakingbulu_unicef_org%2F_vti_bin%2Fwopi.ashx%2Ffiles%2Fb8e2856239014df1b3efa27258bcf0e9&wdenableroaming=1&mscc=1&wdodb=1&hid=EF6714A1-70AB-8000-6136-950BDA6A131A.0&uih=sharepointcom&wdlcid=en-US&jsapi=1&jsapiver=v2&corrid=30bc1352-3130-fb80-d328-1c8e6ef9ee08&usid=30bc1352-3130-fb80-d328-1c8e6ef9ee08&newsession=1&sftc=1&uihit=docaspx&muv=1&cac=1&sams=1&mtf=1&sfp=1&sdp=1&hch=1&hwfh=1&dchat=1&sc=%7B%22pmo%22%3A%22https%3A%2F%2Funicef-my.sharepoint.com%22%2C%22pmshare%22%3Atrue%7D&ctp=LeastProtected&rct=Normal&wdorigin=Outlook-Body.Sharing.DirectLink&wdhostclicktime=1710274781253&instantedit=1&wopicomplete=1&wdredirectionreason=Unified_SingleFlush
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On 11 June 2024, UNICEF and partners will commemorate the first ever International 

Day of Play (IDOP), following the adoption of a UN resolution for a day centered around 

play. This day creates a unifying moment to elevate the importance of play as central to 

children’s learning and contributing to the well-being and positive mental health of 

parents, caregivers and children. Play creates powerful learning opportunities across all 

areas of development – intellectual, social, emotional and physical. Through play, 

children learn to forge connections with others, build a wide range of leadership skills, 

develop resilience, navigate relationships and social challenges and conquer their fears.

UNICEF will produce a policy call with three things governments can do to protect, 

promote and fulfill the right to play for every child. A global launch of IDOP will take 

place at the UN headquarters in New York. UNICEF will host a high-level event bringing 

together stakeholders to support play and highlight its importance. National activations 

will also be taking place in various countries across the different regions of the world. 

The advocacy team at the UNICEF Division of Global Advocacy and Communications 

will be on standby to support countries hosting events to commemorate the day.

Specific content to support IDOP activations can be found in the Parenting Month social 

media pack and the IDOP landing page on the UNICEF website.

Highlighting International Day of 

Play

UNICEF/UN0801677/Karacan

https://www.undocs.org/Home/Mobile?FinalSymbol=A%2F78%2FL.53&Language=E&DeviceType=Desktop&LangRequested=False


Communication Strategy

UNICEF/UN0730528/Bashir



Communication Strategy
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Parenting can be challenging, but it is also one of the most gratifying experiences in life. 

UNICEF understands that providing parents with the necessary support, information, 

and skills to care for their children is critical to promoting their health and development. 

This communications strategy will focus on playful parenting, emphasizing the 

importance of strong parental attachment that provides responsive care, including 

playful interactions.

Recent research has shown that playful parenting is a key component of evidence-

based parenting programmes. Playful interactions contribute to the well -being and 

positive mental health of parents, caregivers and children.

The LEGO Play Well report found that 9 in 10 parents say play is fundamental to their 

own happiness and makes them feel more relaxed and energized. 90% of parents say 

play strengthens family relationships and helps them get to know their children better.

The public engagement component has a positive focus on playful parenting, nurturing 

care, mental health, and the general experience of parenting to both create a conducive 

environment for policymaking as well as providing concrete support to parents and 

caregivers.

The Idea

On June 1, 2024, which is also UN Day of Parents, UNICEF will launch its annual global 

parenting month with the theme “The Promise of Playful Parenting”. Throughout the 

entire month, UNICEF will promote content that highlights the importance of play and 

playful interactions between parents/caregivers and children and share tips to equip 

parents/caregivers to help keep their children safe as they engage in play online.

UNICEF/UN0532083/Mahari

https://learningthroughplay.com/
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Objectives
 Raise awareness on the importance of play and playful interactions between 

parents/caregivers and children.

 Raise awareness among parents/caregivers on ways to help keep children safe as 

they engage online, including play in digital spaces.

Goals
 Reinforce UNICEF’s Parenting Hub as a go-to reference point for parents/ 

caregivers around the world.

 Inform and engage audiences through compelling digital storytelling and data.

Target Audience
 Parents and caregivers of children 0-17 years

Call to Action
 Discover parenting resources on play, nurturing care and mental health to support 

the well-being of children and caregivers.

Tone & Feel
 Playful, empowered, supportive, inclusive, non-judgmental.

UNICEF/UN0567021/Wilander
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Bringing it all together

The digital age has changed how we play.

The internet offers so many positives for play – more connections, exciting learning 

experiences, and a wealth of entertainment.

But all the new developments – games, platforms, apps, AR, VR, AI – is a lot for anyone 

to keep up with, let alone parents juggling demands like caregiving, work and household 

chores. And there are risks and worries – from digital privacy to staying safe online and 

harmful content.

The result? Parents can feel worried, inadequate and overwhelmed.

This June we want to reassure caregivers that they've got this. We'll equip them with 

handy guides to help their children's experiences playing online stay safe and positive.

And as Play 2.0 is all about balance, we'll also provide them with opportunities for 

playful offline activities – bonding moments that will foster connection and reinforce 

parents' confidence in their skills – online and offline.

UNICEF/UN0778906/Paz Soldán
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Whether you need some game ideas or want to dive deeper into the science of 

play, the Playbox has you covered. https://www.unicef.org/parenting/playbox

• The science of play

• Play and child development

• Play and mental health

The Playbox!

Digital Safety and Well-being

New content coming soon, including: How to build healthy digital habits with your 

family, Online gaming explained, Kids privacy checklist for parents, and Digital 

'sharenting'.

We know that strong parental attachment that provides responsive care, including 

playful interactions, is the single biggest protective factor in the life of any child. That’s 

why we’ve teamed up with some of the world’s leading experts to provide a helping 

hand with science-backed parenting tips.

The Global Parenting Hub in Arabic, English, French and Spanish: 

https://www.unicef.org/parenting

Discover the global parenting content to translate and adapt for your channels:

https://unicef.sharepoint.com/sites/DOC-DigitalLabs/SitePages/Parenting.aspx

Interested in launching a local Parenting Hub? Here's a starter guide:
https://unicef.sharepoint.com/sites/DOC-DigitalLabs/SitePages/Parenting-Hub.aspx

Parenting Hub

UNICEF/UN0667921/Maizhara

https://www.unicef.org/parenting/playbox
https://www.unicef.org/parenting/child-care/science-of-play
https://www.unicef.org/parenting/child-care/games-child-development
https://www.unicef.org/parenting/child-development/how-play-strengthens-your-childs-mental-health
https://www.unicef.org/parenting
https://unicef.sharepoint.com/sites/DOC-DigitalLabs/SitePages/Parenting.aspx
https://unicef.sharepoint.com/sites/DOC-DigitalLabs/SitePages/Parenting-Hub.aspx
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There will be a launch and promotion of the film 'Sandcastles' with a dedicated 

landing page, including links for audiences to go more in depth about playful parenting 

and the need for universal parenting support.

External activation assets: https://weshare.unicef.org/Package/2AM408U8UXK8

• Sandcastles Global Launch

○ My Parenting Journey ft Orlando Bloom 

 UNICEF Goodwill Ambassador, Orlando Bloom bares his heart out on 

his personal parenting journey thus far. Among other things, he shares 

his challenges as a parent, what he has learnt from his children, the 

beauty of play, and what he wished he could change etc.

○ In The Shoes of A Parent (Social Experiment video on Pretend Play)

 We conduct a social experiment where in a funny but profound way, 

we ask children to pretend to be their parents in different 

circumstances. And we see how their parents react to their children’s 

imitation of them. We dial up the obvious play needs of children and 

parents alike and it's an opportunity to gather support for parents so 

they can play more with their children.

• Parenting Engagement Content

Multimedia
To achieve our goals, one of the tools we are employing is storytelling for advocacy. 

Parents’ stories have the power to influence people and move them to action while 

creating empathy and strengthening connections between children, parents, and 

family members. It also provides an opportunity to rally support around a parenting 

and social inclusion cause.

Assets

UNICEF/UN0522670/Siakachoma

https://weshare.unicef.org/Package/2AM408U8UXK8
https://weshare.unicef.org/Share/6aj21ke7ie1t2vorsn76q3w1366r2cg6
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Social Media

To strengthen UNICEF's position as the go-to source of trusted information for parents 

and caregivers, the social media activation for Parenting Month 2024, will focus on 

providing expert advice to caregivers on two key areas:

1) Play and playful interactions between parents/caregivers and children.

2) Practical information and tools to protect children as they engage in play in digital 

spaces.

The social media pack will be divided into two sections, each aligned with these 

objectives, and will include the following assets:

• Guides

• Graphics (static and motion)

• Web links to the Parenting Hub and www.unicef.org

• Parenting videos

Our engaging content throughout the month will highlight how play can be 

seamlessly integrated into the everyday lives of children, their parents, and caregivers.

UNICEF/UN0825676/Das

https://weshare.unicef.org/Package/2AM408UX6MR8
https://www.unicef.org/
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UNICEF.org

Many parents don’t get the time and support they need to be with their children. 

Family-friendly policies, such as paid parental leave, breastfeeding breaks and childcare, 

are not a reality for most new parents around the world. That is why we’re calling on 

governments and companies to create more family-friendly policies, so parents and 

caregivers get the time and support they need to bring up happy and healthy children.

 Family friendly policies - What UNICEF calls for to support families and caregivers. 
https://www.unicef.org/early-childhood-development/family-friendly-policies

 Parenting vaccine blog post - Why universal parenting programmes are essential 
https://www.unicef.org/blog/parenting-vaccine

 Early Childhood Development - UNICEF’s programme work on Early Childhood 
Development around the world https://www.unicef.org/blog/parenting-vaccine

 Protecting Children Online - UNICEF’s programme work on Child Protection around 
the world https://www.unicef.org/protection/violence-against-children-online

UNICEF/UN0622182/Holerga

https://www.unicef.org/early-childhood-development/family-friendly-policies
https://www.unicef.org/blog/parenting-vaccine
https://www.unicef.org/blog/parenting-vaccine
https://www.unicef.org/protection/violence-against-children-online
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Media

There will be a press release highlighting the launch of a brief on global data points on 

play and early stimulation, and violent discipline. The brief will feature a fact sheet with 

key messages and graphs.

The theme of the month, focusing on play and playful parenting will be incorporated 

into the press release and during interviews.  

© UNICEF/UNI235471/Willocq; 
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Resources
• Resources on parenting

• UNICEF’s Vision for Elevating Parenting
• Resource package and training modules for promoting gender-transformative parenting
• How parenting programmes can reduce violence against children and women (unicef-

irc.org) (Translations in Spanish and French will be available soon)

•    Resources on Family Friendly Policies
• Where do we go from here? Forward frontiers in family-friendly policies and care
• Family-Friendly Policies for Workers in the Informal Economy
• Child Benefits and Family-Friendly Policies
• Redesigning the workplace to be family-friendly: What Governments and businesses can do
• Childcare and Working Families: New Opportunity or Missing Link?
• Breastfeeding and Family-Friendly Policies
• Caring for families, caring for economies video

• Resources on caregiver mental health
• Caring for the Caregiver package
• Caring for the Caregiver e-learning course
• Final report from the Global Mental Health Summit in Argentina

Other Resources
• Bebbo App
• Five-Game-Changing-Priorities-With-and-For-Adolescent-Girls.pdf (unicef.org)
• Best SBC practices on Goal Area 3
• Supporting Families for Nurturing Care | ISSA

UNICEF/UN0220810/Matas

https://www.unicef.org/documents/unicefs-vision-elevating-parenting
https://www.unicef.org/reports/resource-gender-transformative-parenting
https://www.unicef-irc.org/article/2425-evidence-on-how-parenting-programmes-can-reduce-violence-against-children-and-women.html
https://www.unicef-irc.org/article/2425-evidence-on-how-parenting-programmes-can-reduce-violence-against-children-and-women.html
https://socialprotection.org/discover/blog/where-do-we-go-here-forward-frontiers-family-friendly-policies-and-care
https://www.unicef.org/reports/family-friendly-policies-workers-informal-economy
https://www.unicef.org/documents/child-benefits-and-family-friendly-policies
https://www.unicef.org/early-childhood-development/family-friendly-policies
https://www.unicef.org/documents/childcare-and-working-families-new-opportunity-or-missing-link
https://www.unicef.org/documents/breastfeeding-and-family-friendly-policies
https://weshare.unicef.org/archive/CY21-D2_003_01-MIX-no-end-logo-2AMZIFZAODZE.html
https://www.unicef.org/documents/caring-caregiver
https://agora.unicef.org/course/info.php?id=25325
https://bancos.salud.gob.ar/recurso/5ta-cumbre-mundial-de-salud-mental-informe-final
https://www.unicef.org/eca/Bebbo-parenting-app
https://www.unicef.org/media/153476/file/Five-Game-Changing-Priorities-With-and-For-Adolescent-Girls.pdf
https://www.sbcguidance.org/sites/default/files/2024-04/GOAL%203%20Compendium.pdf
https://www.issa.nl/content/supporting-for-families-nurturing-care
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Goodwill Ambassadors: Laura Murchie

Digital Marketing: Yanni Zou & Jacob Hunt

U-Report and Youth engagement: Juan Pablo Arguello Yepez & 

Belén Arce Terceros

Partnerships: Prince Gregorio

Internal Communications: Saranya Misra

Parenting Working Group:

Erinna Dia, Chemba Raghavan, Radhika Mitter, Stephen Blight, 

Christine Kolbe-Stuart, Felicity Brown, Alessandra Guedes, 

Emma Ferguson, Maria Peel, Marcy Levy, Divya Lata, Natalia 

Mufel, Lucy Marie Richardson, Joanna Lai, Shoubo Jalal, Ruth 

Graham Goulder, Ruslan Malyuta, Massimiliano Sani, Ann 

Willhoite and Ramya Subrahmanian.

Contacts:

mailto:bperks@unicef.org
mailto:oakingbulu@unicef.org
mailto:dmukasa@unicef.org
mailto:salhattab@unicef.org
mailto:jharo@unicef.org
mailto:ksidhu@unicef.org
mailto:shshrestha@unicef.org
mailto:amorapacheco@unicef.org
mailto:msidwell@unicef.org
mailto:aletterii@unicef.org
mailto:smahanti@unicef.org
mailto:ljmurchie@unicef.org
mailto:yzou@unicef.org
mailto:jhunt@unicef.org
mailto:jarguello@unicef.org
mailto:mbarce@unicef.org
mailto:pgregorio@unicef.org
mailto:smisra@unicef.org


Contacts

Whoever she is.

Wherever he lives.

Every child deserves a childhood.

A future.

A fair chance.

That’s why UNICEF is there.

For each and every child.

Working day in and day out.

In more than 190 countries and territories.

Reaching the hardest to reach.

The furthest from help.

The most excluded.

It’s why we stay to the end.

And never give up.

for every child
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